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China’s economic growth is slowing. But a country so huge, with an economy 
the second largest in the world,  does not suddenly have to become less 
attractive for players and investors in the field of home appliances. Merely it 
is important to realize how changes in the fundamentals of growth in the 
Chinese economy, changes in consumer behavior and preferences, markets, 
distribution channels, and even banking practices require an adjustment in 
the approach.  Roughly 12% of the market for home appliances in China is 
occupied by multi-nationals in 2019. 
 
This study, released on May 12, 2020,  provides valuable insights to financial 
advisors, strategy-and corporate development personnel as well as to 
marketers and management responsible for China. It will point out the 
challenges but more so also the opportunities lying ahead in the China market 
for home appliances. 
 
This study is not a resource to absolute sub-market size numbers, but it shows 
the trends in the factors influencing the market make-up sometimes missed 
by investors and in board rooms. These factors are -where possible- 
quantified, illustrated with plenty of examples and projected into the future 
through 2025. 
 
 

 
  

 

 “China’s economy will undergo an adjustment to lower, but 
longer term more healthy growth levels. Understanding the 

future home appliance market dynamics will be key for market 
players active in China ” 
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SCP/Asia was founded in 2016 by bringing together a group of experienced 
professional advisors with supplementary skills in consulting, research, and 
industry.   We help our clients by creating clarity and consensus on what drives the 
value of their business and by working together to develop strategies, evaluate 
investments and implement solutions that are highly focused on the most critical 
areas that drive growth and profitability.  
 
Our clients include PE/VC investors, portfolio companies and corporate clients 
across Asia and our expertise is concentrated in the following domains: 
• Consumer (Retail, Wellness, Consumer Products & Services, F&B, Media & 

Entertainment, Travel) 
• B2B (Industrial Products, Business Services, Automotive, Energy & Power, 

Cleantech, Agribiz) 
• Healthcare (Pharma & Biotech, Medtech, Healthcare Services, Pharma Value 

Chain) 
 
 
The 2020 report is available for purchase (US$4,900). If you like to order a copy of 
the report or like to commission and updated version with the latest views and 
forecast, then please e-mail info@scpartnersasia.com. 
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